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Chairman Kevin J. Martin

Federal Communications Commission
445 12th Street, SW

Washington D.C., 20854

Mr. Martin:

I'm writing to axpress our appreciation, satisfaction and high regard for KCBS-AM
radio in San Francisco, California.

As a repreaantative of Second Harvest Food Bank, a non-profit organization
dedicated to giving food to those in need in the San Franciaco Bay Area, we have
found KCBS to be an invzluable partner in achiaving our goals. The following are juat
a few examples of recent, successful campaigns:

» The 2007 'Hoiiday Food and Fund Drive coordinated by the Second Harvest Food
Bank was a huge success dus in large part to the invelvement of a PSA campaign
with KCBS.

* In May of 2008, Secorid Harvest Food Bank partnered with the United States
Postal Service to ask local residents to donate food through letter carriers. KCBS
was instrumental in conveying our massage through Public Service Announcements.

» The annual “Share Your Lunch” campaign to feed school-age chlldren during the
summer months has consistently received a high degree of participation thanks to
the involvement of KCBS,

With the help of KCBS and their Public Sarvice Announcement program, we have
been able to reach the community members whe have donated so generously. We
have been able to exceed donation lavels, even as other markets throughout the
nation have had dramatically lower contributions based on the economy.

KCBS has been a wonderful community pariner and has alwaya stepped up to help
us fight to end hunger in the Bay Area.

Hunter L. Elkins
President



